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Share perspective, insight 
and useful tools to help 
leaders manage brands 

through the   2020’s.

GOAL OF TODAY 

We are to not here to ‘solve’ or ‘fix’.  
The intent is to provoke conversation & thinking.









62% of people 
believe their country 

will NOT make it 
through the crisis 

without brands 
playing a "critical 
role" in the fight 

against COVID-19. 

Only 33% of 
global 

consumers 
trust most of 

the brands 
they buy. 

Source: Edelman Global Research 2020 9
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What do consumers  
need right now? 

Who can we learn from? 

What principles should  
guide our actions?
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CRISIS QUESTIONS











As COVID-19  hit the United 
States,. Headspace quickly 
embarked on the their first-ever 
national campaign to address the 
emerging mental health crisis 
and also close the awareness gap 
on their bigger rival, Calm.

COVID-19

Who does it well?
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Cultural Pandemic
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Taking 
meaningful 
action requires a 
holistic  strategy: 
top to bottom  
inside & out

https://www.audeliss.com/news/a-open-letter-to-uk-business-in-response-to-blacklivesmatter/
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“‘Racist’ is not a vicious 
pejorative, a fixed term, an 

identity…it describes what a 
person is doing in the 

moment, and people change 
from moment to moment.”

‘How to Be An Antiracist’ 
Ibram X. Kendi











Depop acted quickly both to 
identify where it can do better, 
commit to tangible actions and 
meaningfully champion black 
members of its seller 
community.

ANTI-RACIST BRANDS

Who does it well?
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ANTI-RACIST BRANDS

Who does it well?
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Depop acted quickly both to 
identify where it can do better, 
commit to tangible actions and 
meaningfully champion black 
members of its seller 
community.
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